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Degree
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Course Name
Free International Trade and Globalization

Professor(s)

Office hours

48 hours

Course Overview

Analysis of the economic impacts of free trade, in the context of the globalization of international
markets, and its applications for business management. The effects of trade barriers and
economic integration will also be addressed. From the Brazilian point of view, the foreign
economic policy guidelines of the last governments will be seen, as will those of the current
government.

Topics outline

- Introduction

- Globalization of Markets

- Theories of International Trade

- The role of free trade in international economic order
- The resurgence of protectionism

- Brazil's place in the world economic order

- The debate on the international insertion of Brazil

Letter Grade Assignment

Grade A (Excellent)
Grade B (Good)

Grade C (Satisfactory)
Grade D (Unsatisfactory)
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