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Syllabus: 

 
Individual Human Values. Organizational Values. Cultural Values. Values identification. Values 

measurement. The values influence on organizational practices. The values influence on 

management. 

Assessment Criteria: 

The evaluation of students' performance will be based on the fulfillment of deadlines, and the 

quality of the activities carried out throughout the course. The teaching and learning process will 

comprise the following basic procedures: reading, reflections on the readings, group discussions, 

plenary discussions, individual and group presentations, and individual work. For each lesson, 

students should prepare in advance up to ten slides on the texts read. The final work will be an 

individual theoretical or empirical article 
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