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The objective of the discipline is to understand the logic of business model conception and
evolution through a dynamic view of value. In this perspective, the discipline is structured on
three main blocks: value creation, configuration and appropriation. Each process is analyzed
through the lens of strategy as practice and process research.

Content:

- Business Model and Strategy: an analysis through value perspective

- Value creation: identification of opportunity and construction of meaning and value

- Value configuration: construction and coordination of resources and activities

- Value appropriation: value capture from competition and technology; value distribution;
learning and feedback effects of strategic positioning

- Business Model Innovation and Dynamic Capability

- Uncertainty and Business Model Development: sensemaking and narratives

To facilitate the understanding of business model structuration students analyze articles and
teaching cases through problem-posing perspective.

At the end of the course students should be able to widen the knowledge frontier in the field of
business model

Assessment Criteria:

The teaching and learning process will comprise the following basic procedures:
- Group discussion

- Business Model workshops;

- Case study Report

According to the General Regulation of Stricto Sensu Post-Graduation, Art. 98

A - excellent: corresponds to grades in the interval between grades 9 and 10;

B - good: corresponds to grades in the interval between grades 8 and 8,9;

C - regular: corresponds to grades in the interval between grades 7 and 7,9;

R - unsufficient: corresponds to grades in the interval between degrees 0 and 6.9 ".
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