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Syllabus:

The Origin and Evolution of Competitive Intelligence; Historical Evolution of Studies on
Competitive Intelligence; The Identification of the Components of Competitive Intelligence;
Functions of Information and Knowledge in Competitive Intelligence; Collective Intelligence;
Information Systems and Information and Communication Technologies in the consolidation of
Competitive Intelligence; Competitive Intelligence x Market Intelligence x Business Intelligence;
The Contribution of Competitive Intelligence in the Decision-Making Process; Competitive
Intelligence and Strategic Competitiveness; Competitive Intelligence and the Identification of
Signals in the External Environment; Organizational Memory and Competitive Intelligence.

Assessment Criteria:

1) Quality of presentations taking into account the clarity, objectivity, and comprehension of the
text (2 points);

2) Quality of abstracts (2 to 3 questions) related to each article read (2 points);
3) Presence and participation of students in debates and case studies (1 point);

4) Interdisciplinary paper: Article presented at the end of the course (5 points).
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