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Syllabus:  
The objective of the discipline is to understand the logic of business model development, from 
conception to expansion, through a dynamic view of value-based strategy. In this perspective, the 
discipline is structured on three main blocks: value creation, configuration and appropriation. Each 
block is analyzed through the lens of strategy process decision of entrepreneurs. 
To facilitate the understanding of business model development students analyze articles through 
exercises of theoretical foundation and debate through problem-posing perspective by 
entrepreneurs.  

Assessment Criteria: 
  The teaching and learning process will comprise the following basic procedures: 

- Group discussion 
- Business Model Workshops; 
- Case study Report 
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